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OUTREACH

OUTREACH WORKFLOW



MARKETING:

SERVICES

• Liaison relationships

• Embedded librarians

• Research assistance

• Virtual & in-person

ADVERTISING

• Emails/Print

• Social media

• Blogs/Websites

• Videos

OutreachServices Marketing

The plan you have to utilize all of 

the opportunities and tools below 

Marketing vs. Outreach

PROMOTIONS

• Activities

• Programs

• Events

• Displays



ADVERTISING VS. PROMOTION 

“the action of calling 

something to the attention of 

the public especially by paid 

announcements”

“the act of furthering the growth 

or development of something; 

especially: the furtherance of the 

acceptance and sale of 

merchandise through advertising, 

publicity, or discounting”

Definitions from: Merriam Webster

ADVERTISING PROMOTION

https://www.merriam-webster.com/


WHAT IS POST-PROMOTION? 

Use of content or assessment data from 

an outreach activity to connect with users 

and increase awareness of the library 

after the activity/event is over



WHY IS POST-PROMOTION VALUABLE? 

Extends the 

reach

of

your message



Audience can experience

the event even if they 

couldn’t attend

WHY IS POST-PROMOTION VALUABLE? 



Provides artifacts 

and data to use to 

show value to 

stakeholders

WHY IS POST-PROMOTION VALUABLE? 



Is a valuable strategy for 
solo librarians or libraries 
with communications or 
marketing departments

WHY IS POST-PROMOTION VALUABLE? 



EXAMPLE: 

DANCE PARTY @ THE LIBRARY!

Post-Event Promotion: Pre-Event Advertising:



Post-promotion can be just as 

valuable as the outreach itself!

WHY IS POST-PROMOTION VALUABLE? 



TWO STRATEGIES
TO DEMONSTRATE VALUE VIA POST-PROMOTION

(1) USE CONTENT FROM THE 

OUTREACH ACTIVITY
(2) USE ASSESSMENT DATA



STRATEGY ONE: 
USING CONTENT IN MEANINGFUL WAYS

Recording “artifacts” throughout the event

Photos CommentsVideo



STRATEGY ONE: 
USING CONTENT IN MEANINGFUL WAYS

Video Slideshow Link to Recorded Event



STRATEGY ONE: 
USING CONTENT IN MEANINGFUL WAYS

External Social Media Internal Social Media



STRATEGY ONE: 
USING CONTENT IN MEANINGFUL WAYS

Post-Promotion Opportunities

Newsletters/

Press Releases
Digital Displays



TWO STRATEGIES
TO DEMONSTRATE VALUE VIA POST-PROMOTION

(1) USE CONTENT FROM THE 

OUTREACH ACTIVITY
(2) USE ASSESSMENT DATA



STRATEGY TWO: 
UTILIZING ASSESSMENT DATA

Collection of Data from Outreach 

LibInsights Tracking Documents



STRATEGY TWO: 
UTILIZING ASSESSMENT DATA

Collection of Data from Outreach 

Surveys & Forms



Demonstrate the library achieving its goals

STRATEGY TWO: 
UTILIZING ASSESSMENT DATA



STRATEGY TWO: 
UTILIZING ASSESSMENT DATA

Demonstrate the library achieving its goals



Share data on the value of the library

STRATEGY TWO: 
UTILIZING ASSESSMENT DATA



STRATEGY TWO: 
UTILIZING ASSESSMENT DATA

Potential opportunities to collect and use assessment data 



PROMOTION DOESN’T END WHEN YOUR EVENT IS OVER

Make post-promotion a regular part of your outreach workflow!

(1) USE CONTENT FROM 
THE OUTREACH ACTIVITY (2) ASSESSMENT DATA


