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OUTREACH WORKFLOW
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Marketing vs. Outreach

MARKETING:

The plan you have to utilize all of
the opportunities and tools below

Services Marketing

o)
=2, SERVICES

=} ADVERTISING

" £ PROMOTIONS

* Liaison relationships * Emails/Print * Activities
* Embedded librarians * Social media * Programs
* Research assistance * Blogs/Websites * Events

* Virtual & in-person * Videos * Displays



ADVERTISING VS. PROMOTION

.<} ADVERTISING 3/ PROMOTION
\

“the act of furthering the growth
or development of something;
especially: the furtherance of the

“the action of calling
something to the attention of

the public especially by paid acceptance and sale of

’
annhouncements merchandise through advertising,

publicity, or discounting”

Definitions from: Merriam VWebster



https://www.merriam-webster.com/

WHAT IS POST-PROMOTION?

Use of content or assessment data from
an outreach activity to connect with users

and increase awareness of the library
after the activity/event is over




WHY IS POST-PROMOTION VALUABLE?




WHY IS POST-PROMOTION VALUABLE?

Audience can experience

the event even if they

couldn’t attend



WHY IS POST-PROMOTION VALUABLE?

Provides artifacts
and data to use to
show value to
stakeholders



WHY IS POST-PROMOTION VALUABLE?

Is a valuable strategy for

solo librarians or libraries
with communications or
marketing departments



EXAMPLE:
DANCE PARTY @ THE LIBRARY!

Pre-Event Advertising: Post-Event Promotion:

STUDENTS, FACULTY
AND ASSOCIATES:

YOU'RE
INVITED:




WHY IS POST-PROMOTION VALUABLE?

Post-promotion can be just as
valuable as the outreach itself!




TWO STRATEGIES
TO DEMONSTRATE VALUE VIA POST-PROMOTION

(I) USE CONTENT FROMTHE  (2) USE ASSESSMENT DATA
OUTREACH ACTIVITY

Type of Program

Based Person" Community- Theme Events
FFFFFFF



STRATEGY ONE:

USING CONTENT IN MEANINGFUL WAYS

Recording ‘““‘artifacts’ throughout the event

Online Book Club: Edison Jaquez

DCLKCICY
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Bg‘l'kt‘ 1@}'
College

Favorite Part of Emoji Event

Challenge
Multiple Choice

It's veny tricky
Was cute/fun and interactive

Unique

Change of Event

M/A

M/

more common books
/popular movies

/A

(I

It was different and interactive | N/A

Future Library Events

Microwave in student
lounge
Game Event

Dance off or Karaoke
More small fun events
like this

More interactive event

Fashion events



STRATEGY ONE:

USING CONTENT IN MEANINGFUL WAYS

MW Video Slideshow ¢ ink to Recorded Event
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from Noun Project

The event was held in the Woodland Park Community Room, and was livestreamed online. Screenings took place at

LIBRARY.CON 2017

*T
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each Berkeley College campus.

Online Book Club: Jane Schwartzberg

~
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# Berkeley College
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P > o [06/318 HiH o Berkeley College Online Book Club with Jane Schwartzberg

. : e Naked Jane Bares All
National Library Week



STRATEGY ONE:

USING CONTENT IN MEANINGFUL WAYS

External Social Media y:. Internal Social Media

@ Berkeley College - Middlesex added 2 new photos

ohen L ra 20, 2V Lo

Message in the All Company Group
Yes, this happened today. 1st ever #LibraryDanceParty Berkeley College -
Middlesex Thanks everyone for coming out today! < Back to Search Mark as unread Stop Following in Inbox

22 All Company

"3 Bonnie Lafazan - July 26, 2017 at 10:06pm

This happened in the Woodbridge Campus Library Today #librarydanceparty
#endofsemesterstressrelief




STRATEGY ONE:

USING CONTENT IN MEANINGFUL WAYS

Post-Promotion Opportunities

Newsletters/ . . .
Press Releases g Digital Displays

LIBNEWS always imagined that Paradise

Information Literacy Month 2016 will be a kind of library™

On October 1, 2009, the President of the United States proclaimed that every October be recognized as National -

Information Literacy Month.  In today's digital world, we are inundated with vast amounts of information and the 2 Jorg eL uis Borg es
Proclamation encourages educational and community institutions to help Americans to access and critically evaluate
information to improve their health, their environment, their ed

and p e.

In order to support this lifelong leaming skill, Berkeley College librarians have developed and presented programs and
webinars throughout Berkeley campuses each October. Some of the past workshops include topics such as
understanding your digital footprint, building & protecting your Creative Portfolio and tips to effectively evaluate Intemet
resources. This year was no exception. Librarians at each campus presented on topics ranging from information
overload to sources beyond what's accessible on Google.

Bonnie Lafazan, Library Director, presents “Information
Overload: Decluttering Your Digital Life” to students at the
Woodbridge Campus. (BELOW)

Laurie McFadden, Library Director & Amanda
Piekart, Information Literacy Instructional Designer,
present “Information Overload: Decluttering Your Digital
Life” to over 50 students on November 9th on the

The Online Library created a new eLearning game, "The Berkeley
Woodland Park Campus. (ABOVE) Web: Information at your Fingertips!" This game was designed to
familiarize students with the various types of information on the
Berkeley website, Library website, and Blackboard. All answers

BROOKLYN CAMPUS LIBRARY can be found in the Library FAQs. (BELOW)
=3 Lol o3




TWO STRATEGIES

TO DEMONSTRATE VALUE VIA POST-PROMOTION

(2) USE ASSESSMENT DATA

Type of Program
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Collection Instruction Se... Whol Just for Fun Partherships- Muti-Pronged
Based Person Community- Theme Events
Focuse d

@ Type of Program



STRATEGY TWO:

UTILIZING ASSESSMENT DATA

Collection of Data from Outreach

Liblnsights = Tracking Documents

Preparing for Program Program Post Program Crvated by Trevr
Type of [] Collection [ Just for Fun Date of =2 Was the
Program * Based [] Partnerships- Program Goal Met?
[ Instruction Community-
Seioss | Foused e TS L DATES | OUTREACH NAME & DESCRIPTION COUNTS/ COMMENTS
s U CIROTR oPoomm Dy O oomens o 2 PARTICIPATION
instruction i e here the locations of the it o
. ﬂ\..'v,'holet ) e [0 Neviark D MomGiact:  HOF LIRS & 5/4/2017 — Star Wars “May the 4" Research Flyer Asof 5/26—4
Person’ LINYCsl i C 5/26/2017 strips taken
NYC-43rd
Prograg S Online [ External 5]’1;201? - MD‘thEI"S Da\l' Di5p|a'\[ As Gf 5;31 -2
itle = Location
= ' — 5/31/2017 itemns checked out
De;;:r"e 1 Vekie & 5/1/2017 — Student Success Display Asof5/31-2
Fonal o 5/31/2017 items checked out
Clss BT 6/2/2017 — AudioBook Display Asof 6/30—-4
oal of Suppot omments AAAAAARRARAANANS,
i B ° 6/30/2017 items checked out
6/2/2017 - Effective Communication Display Asof6/30-2
o] Ciibresiibiyd T eyl ] L e e 6/30/2017 items checked out
G T o I eeerecree - 6/2/2017 - PRIDE Month Display Asof 6/30-1
@ " Outcomes Graduation Measure @ 6/30/2017 items checked out
[] Identity and
Reputation
Target [[] Students [ Librarians
Audlences [[] Associates [] External

[J Faculty Community



STRATEGY TWO:

UTILIZING ASSESSMENT DATA

Collection of Data from Outreach

o-b

- Q1 Customize Export ¥

g: S u rveys & FO rm S \/\/hlch of‘tﬁlxwese films we should watch/discuss next?

Answered: Skipped: 0

r'-:/ s _

reated by unimicon
rom Noun Project

Spirited Away

Online Book Club Assessment

Please rate this statement: Strongly Disagree Neither Agree Strongly N/A Lord of the
Disagree Agree Hiner
| felt engaged in the Live Author event Manchester by
the Sea
/
/
The Social
\/ Network
Please rate this statement: Not Somewhat Neither | Somewhat Very N/A O%: “10% 20% 30% 40% 60% 60% 70% 80%  90%:100%
Important Unimportant Important Important
The Online Book Club live author event was / TG ) lmerees <
important in helping me understand how best to / >
3 4 5 \ v My Left Foot 60.00% 3
support someone going through a life-altering 174
v Spirited Away 20.00% 1
event y
w Lord of the Rings 20.00% 1
» Manchester by the Sea 20.00%
w The Social Network 60.00% 2

Total Respondents: 5



STRATEGY TWO:

UTILIZING ASSESSMENT DATA

Demonstrate the library achieving its goals

Type of Program

Muti-Pronged Theme Events: 12.30 % -, Collection Based: 10.03 %

. -~ Instruction Services{excluding in—class instruction): 12.30 %

"Whole Person™ 17.15%

Partnerships-Community-Focused: 23 .62 % —

Just for Fun: 24 60 %



STRATEGY TWO:

UTILIZING ASSESSMENT DATA

Demonstrate the library achieving its goals

Institutional Goal alignment

125
100

75

Values

50

25

0
Accessibility & Employment Identity and Innovation & Retention &
Affordability Qutcomes Reputation Competitiveness Graduation

@ Institutional Goal alignment



CELEBRATE BERKELEY COULEGE'S N
SUPER LIBRARY! 0
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SUPER REASONS TO USE
YOUR CAMPUS LIBRARY

STRATEGY TWO:

UTILIZING ASSESSMENT DATA

Share data on the value of the library

—

Winter 2016: First 2 Weeks of Semester

BB

200 New
Borrowers

()
[ —

a ——
110 Punchcards
Completed

L]

145 Library
Website Visits

New Borrowers (23.07%) [} Materials Checked Out (47.52%)
B visits to Library Catalog (16.72%)

412 Materials
Checked Out

Punch Cards Completed (12.69%)



STRATEGY TWO:

UTILIZING ASSESSMENT DATA

Potential opportunities to collect and use assessment data

Berkeley College Library LibGuides v.2 DocuDiscussions Spring 2016

DocuDiscussions Search

Every Semester, learn about something new! Watch a documentary or series of videos, engage in a discussion with your
fellow students, and find out where to learn more.

Home Video Feature: "Generation Like"

Summer 2015 Want to watch the full program from Frontline? Click the image below!

Fall 2015

Spring 2016

= F—ﬁr‘q%‘éMANoﬁ =

SUZANNE
COLLINS

Generation Like %118




PROMOTION DOESN’T END WHEN YOUR EVENT IS OVER

Make post-promotion a regular part of your outreach workflow!

(1) USE CONTENT FROM
THE OUTREACH ACTIVITY (2) ASSESSMENT DATA

Winter 2016: First 2 Weeks of Semester

200 New
Borrowers 412 Materials
Checked Out

==
110 Punchcards
Completed

; 145 Library
Website Visits
% M; i Chy &

lew Borrowers (23.07%) Il
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